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SECTION – A  

1. (a) What do you understand by the statement “Contract is an agreement enforceable by law”? 
 Elaborate the statement highlighting the essentials of a valid contract.   (5) 
(b) Mr. A bought a new home and thus wanted to sell his old furniture. Mr A offered to sell his 

furniture to Mr. B at Rs. 25,000. Mr. B accepted the offer of purchasing the furniture of Mr. 
A at the stated price. State and explain the kind of offer this is.   (2.5) 

(c) Mr. C runs a bus service company. The buses run from Chandigarh to New Delhi and 
Chandigarh to Amritsar. There is always a general offer by the company to take passengers 
at the scheduled times and fares. State when the acceptance of offer is complete  (2.5) 
 

2. (a) What is the relevance of consideration in a contract?     (5) 
(b) Mr. D was suffering from chronic illness and was being treated by Dr. E. Dr. E induced Mr. 

D to pay an unreasonably high amount for his services. Is this considered to be free consent 
by Mr. D. Elaborate.          (5) 
 

3. (a) Differentiate between bailment and indemnity.     (3) 
(b) Discuss the provisions regarding destruction of goods in contract of sale.   (3) 
(c) Who is an unpaid seller? State the rights given to the unpaid seller as per the Sales of Goods 

Act, 1930.           (4) 
SECTION – B  

4. (a) Five friends opened up a company with a paid up capital of Rs. 6 lac. They prepared the 
Memorandum of Association and Articles of Association. However, they did not get the 
company registered under the provisions of the Companies Act. Discuss the legal position of the 
company.            (5) 
(b) List the contents and legal requirements of a Prospectus.     (5) 
 

5. (a) Discuss the procedure involved in winding up of a company.   (5) 
(b) Write a note on the concept of Corporate veil. Discuss when is the corporate veil lifted. (5) 

 

6. (a) What is an unfair trade practice? When is a trader said to have adopted an unfair trade 
 practice?           (3) 
(b) State the jurisdiction and process of the various redressal agencies as per the Consumer 

Protection Act, 1986.          (7) 
SECTION – C  

7. Elaborate the concept of Business Ethics. State the relevance of maintaining ethical business 
practices.            (10) 

8. What do you mean by ‘Code of Ethics’? State the role of Code of Ethics in creating and 
sustaining an ethical workplace.        (10) 

 
SECTION – D  

9. (a) How has the cause of environment shaped up and contributed to the study and practice of 
business ethics in the recent times?        (5) 
(b) Enlist some critical ethical concerns that organisations need to be cautious about related to 

the field of marketing of products.        (5) 
10.  Write a detailed note on the ethical practices followed by any organisation of your choice. (10) 


