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Note: Attempt any 3 questions out of 5. All questions carry equal marks.

1. Explain the selling concept of marketing. Is the selling concept relevant today? Give suitable
illustrations.

2. How does the social-cultural and technological environment impact marketing decisions?
Explain with the help of suitable examples.

3. What do you mean by segmentation? On what basis can consumer markets be segmented?
Give examples in support of your answer

4. Explain the concept of differentiation with the help of suitable examples.

OR
Explain Michael Porter’s Five Forces Model. Outline its implications for marketing

organizations?

5. What do you mean by Product Life Cycle (PLC)? Explain different marketing strategies for
various stages of the PLC.

OR
What are features of good marketing research? Highlight various steps in the marketing

research process, with suitable illustrations.



